
174 

International Journal of Commerce and Management Research 

www.managejournal.com 

ISSN: 2455-1627 

Received: 06-07-2025, Accepted: 05-08-2025, Published: 20-08-2025 

Volume 11, Issue 8, 2025, Page No. 174-177 

 

A study on the role of government policies and regulations in promoting M-commerce adoption in 

India 

Md. Ibrar Alam1, Dr. Mahajabeen Parveen2 
1 Research Scholar, Department of Commerce and Management, Faculty of Commerce, B. R. Ambedkar Bihar University, 

Muzaffarpur, Bihar, India 
2 Assistant Professor and Supervisor, Department of Commerce, Rameshwar College Sikandarpur Kundal, Muzaffarpur, Bihar, 

India 
 

 

 

 

Abstract 

M-commerce, or mobile commerce, has emerged as a significant mode of conducting business in today's digital era. With the 

rapid advancement of technology and widespread use of smartphones, consumers are increasingly turning to their devices for 

various needs such as shopping, banking, and other financial transactions. However, despite its potential benefits and 

popularity globally, m-commerce adoption in India still lags behind compared to other developing countries. Government 

policies and regulations play a crucial role in shaping the environment for m-commerce adoption in India. This study aims to 

explore the specific role of these policies and regulations on promoting m-commerce adoption in the country. By utilizing a 

qualitative research approach involving interviews with key industry players and analysis of available literature on government 

initiatives related to m-commerce, this study seeks to shed light on how government policies can effectively drive consumer 

trust towards mobile transactions. 
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Introduction 

The rise of mobile commerce, or m-commerce, has 

revolutionized the way people conduct business and make 

transactions. With the widespread use of smartphones and 

other smart devices, consumers are now able to shop, pay 

bills, and perform various financial transactions with just a 

few taps on their mobile screens. India, being one of the 

fastest-growing economies in the world, is no exception to 

this trend. In recent years, there has been a significant 

growth in m-commerce adoption in India [1]. However, 

despite its promising potential for further growth and 

development, m-commerce still faces several challenges in 

India. One of these challenges is low consumer awareness 

and acceptance due to factors such as lack of trust in online 

transactions and insufficient technology infrastructure. To 

address these issues and promote m-commerce adoption 

among Indian consumers effectively, government policies 

play an essential role. This study aims to examine the 

impact of government policies and regulations on promoting 

m-commerce adoption in India [2]. 

 

Literature Review 

In recent years, there has been a significant increase in the 

adoption of mobile commerce (m-commerce) globally. 

While developed countries have already established m-

commerce as a prominent channel of e-commerce, 

developing countries like India are still catching up with this 

trend. With an estimated 1 billion smartphone users and a 

rapidly growing internet penetration rate, India has immense 

potential for m-commerce growth. However, the current rate 

of m-commerce adoption in India is relatively low 

compared to other developing nations. The role of 

government policies and regulations in promoting m-

commerce adoption has been widely recognized by 

researchers and policymakers alike.  

The emergence of mobile commerce (m-commerce) has 

significantly changed the landscape of business and 

consumer behavior globally. In today's highly digitalized 

world, where smartphones are ubiquitous, m-commerce 

offers tremendous potential for businesses to reach a wider 

customer base and increase sales. This has led many 

countries, including India, to focus on promoting the 

adoption of m-commerce through various policies and 

regulations. In 2016, Dr. Ravi Wadhwani conducted a 

literature review on the role of government policies and 

regulations in promoting m-commerce adoption in India.  

The role of government policies and regulations in 

promoting m-commerce adoption is a crucial area of study, 

with increasing importance in today's digital age. Various 

scholars have explored this topic, providing valuable 

insights into the impact of government interventions on the 

growth and development of mobile commerce in India. In a 

study conducted by Rekha Bansal (2023), it was found that 

the Indian government has taken significant steps to 

promote m-commerce through its Digital India campaign [3]. 

Kumari (2019) highlighted how regulations such as e-

signature laws and data protection acts have paved the way 

for secure transactions on mobile platforms, instilling trust 

among consumers towards m-commerce. The author also 

emphasized the need for more collaboration between 

policymakers and market players to further enhance the 

potential of this sector.  

One such study was conducted by Jayant Kumar 

Dhurandhar. (2023), which focused on examining the role 

of government policies and regulations in promoting M-

commerce adoption. The authors argued that while 

technological infrastructures are important for m-commerce 

growth, government policies play a crucial role in creating 

an environment conducive to its development [4]. 
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Research Gap 

In recent years, m-commerce (mobile commerce) has 

emerged as a rapidly growing form of e-commerce in India. 

With the increasing penetration of smart phones and 

availability of internet services at affordable prices, more 

and more people are turning to their mobile devices for 

shopping, banking, and other transactions. However, despite 

its potential impact on the Indian economy, there is a 

significant research gap when it comes to understanding the 

role of government policies and regulations in promoting m-

commerce adoption. One of the major challenges facing 

researchers in this area is the lack of comprehensive studies 

that examine the specific interventions taken by 

governments at different levels central, state, and local to 

promote m-commerce adoption in India. Most existing 

literature tends to focus on either general e-commerce 

policies or single-factor determinants such as technological 

infrastructure or consumer behavior.  

 

Analysis of the Impact of Government Policies on 

Consumer Trust and Adoption of M-Commerce in India 

Government policies play a crucial role in shaping 

consumer trust towards M-Commerce in India. With the 

right regulations, consumers feel more secure making 

transactions on mobile platforms. For instance, initiatives 

like the Digital India campaign have raised awareness about 

online shopping and digital safety. When users see active 

government support for these initiatives, it fosters 

confidence in using mobile payment systems. 

Moreover, clear guidelines around data protection help 

alleviate privacy concerns. The establishment of 

frameworks for secure transactions encourages users to 

embrace M-Commerce without hesitation. 

However, inconsistent enforcement or lack of clarity can 

lead to skepticism among potential users. Striking a balance 

between regulation and innovation is essential for building 

lasting consumer trust in this burgeoning market. 

As consumers become more educated about their rights and 

protections under these policies, adoption rates are likely to 

increase significantly. One of the major government policies 

impacting consumer trust and adoption of M-Commerce in 

India is the Payment and Settlement Systems Act, 2007. 

This Act ensures a safe and secure environment for 

electronic payments and prohibits fraud and misuse of 

funds. It also mandates the use of two-factor authentication, 

adding an extra layer of security for mobile payments [5]. 

Additionally, the Reserve Bank of India (RBI) has 

introduced guidelines for wallets and mobile banking 

applications, ensuring greater accountability from service 

providers. These regulations include maintaining minimum 

capital requirements, adhering to Know Your Customer 

(KYC) norms, and providing timely grievance redressal 

mechanisms. These measures instill confidence in 

consumers that their transactions are protected and they 

have recourse if any issues arise. 

 

Challenges faced by M-Commerce businesses due to 

government policies and regulations 

M-commerce businesses in India encounter various 

challenges stemming from government policies and 

regulations. One significant hurdle is the complex 

compliance landscape. Navigating multiple rules can be 

daunting for startups, often leading to delays and increased 

operational costs. 

Moreover, data privacy laws are evolving rapidly. While 

they aim to protect consumers, stringent regulations can 

stifle innovation. Businesses might hesitate to adopt new 

technologies due to fear of non-compliance. 

Taxation policies also pose a challenge. The Goods and 

Services Tax (GST) framework presents difficulties in 

understanding rates applicable to digital transactions. This 

ambiguity can deter smaller players from entering the 

market. 

Lastly, there’s inconsistency in policy enforcement across 

states. What works well in one region may not apply 

elsewhere, creating confusion for M-commerce operators 

trying to scale nationally without facing legal repercussions 

[6]. 

Additionally, government policies regarding foreign 

investment can impact the growth of M-commerce 

businesses. Restrictions on foreign ownership and 

investment in certain sectors can limit access to capital and 

hinder expansion plans. 

 

Research Objective 

The emergence of mobile commerce (m-commerce) has 

transformed the way people conduct business and 

consumers make purchases. With the increasing penetration 

of smartphones, India has witnessed a significant growth in 

m-commerce adoption in recent years. However, there are 

still challenges that hinder its widespread use and potential 

for further growth. This brings us to the research objective 

of understanding the role of government policies and 

regulations in promoting m-commerce adoption in India.  

 

There are following objective on this study 

▪ To examine the current state of m-commerce adoption 

in India.  

▪ To identify the government policies and regulations 

implemented for promoting m-commerce in India.  

▪ To investigate the impact of government policies on 

consumer perception towards m-commerce.  

▪ To evaluate the effectiveness of government regulations 

in addressing security concerns related to m-commerce 

transactions.  

▪ To determine the influence of taxation policies on m-

commerce growth in India.  

 

Hypothesis 

H0: Government policies and regulations have no 

significant impact on the adoption of m-commerce in India.  

 

H1: Government policies and regulations positively 

influence the adoption of m-commerce in India.  

 

Research Methodology 

The emergence of mobile commerce, or m-commerce, has 

revolutionized the way people conduct business 

transactions. With the growing popularity of smartphones 

and other mobile devices, consumers are increasingly 

turning to these platforms for their shopping needs. 

However, despite its potential and advantages, m-commerce 

adoption in India is still relatively low compared to other 

countries. This raises questions about what factors hinder its 

growth. In this context, our research aims to examine how 

government policies and regulations can play a crucial role 

in promoting the adoption of m-commerce in India. We will 

use a mixed-method approach that includes both qualitative 
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and quantitative methods to gather data from various 

sources such as government reports, academic literature, 

consumer surveys and interviews with industry experts. To 

understand the current state of m-commerce adoption in 

India, we will first analyze existing policies and regulations 

related to e-commerce in general.  

 

Research Question 

▪ What are the current government policies and 

regulations in India that focus on promoting m-

commerce adoption?  

▪ How have these policies and regulations evolved over 

time, and what impact have they had on the growth of 

m-commerce in India?  

▪ What role does the Indian government play in creating 

a conducive environment for m-commerce businesses 

to thrive?  

▪ How do government policies and regulations address 

challenges such as digital infrastructure, internet 

connectivity, and cyber security concerns related to m-

commerce in India?  

▪ To what extent do tax incentives or subsidies offered by 

the government affect small and medium-sized 

enterprises' willingness to adopt m-commerce 

platforms?  

 

Data Collection 

In order to obtain reliable and accurate data for the study, a 

mixed method approach was utilized. This involved both 

qualitative and quantitative methods of data collection in 

gathering information from various sources. The aim was to 

collect comprehensive data on the role of government 

policies and regulations in promoting m-commerce adoption 

in India. The primary source of data collection was through 

surveys conducted among mobile phone users, e-commerce 

businesses, m-commerce service providers, and 

governmental agencies responsible for formulating policies 

related to m-commerce. These surveys were designed to 

capture attitudes towards m-commerce, perception and 

knowledge about government policies and regulations, as 

well as barriers hindering its adoption. Secondary sources 

such as academic articles, reports by industry experts, white 

papers published by government bodies and regulatory 

organizations were also consulted for collecting relevant 

literature on the topic.  

 

Methods of data analysis and data interpretation 

In this study, data from 200 respondents will be analyzed 

using IBM SPSS24 software, a platform which allows 

advanced statistical analysis of data. 

 

Data Discussion 

M-commerce, or mobile commerce, has revolutionized the 

way people shop and make transactions. With the growing 

popularity of smart phones and internet connectivity, m-

commerce has become an integral part of our daily lives. In 

India alone, there are over a billion mobile phone users and 

this number is expected to grow even further in the coming 

years. However, despite its potential to drive economic 

growth and enhance customer convenience, m-commerce 

adoption in India has been relatively slow compared to other 

countries. This can be attributed to various factors such as 

inadequate infrastructure, low digital literacy rates, high 

data costs and most importantly government policies and 

regulations. This study aims to investigate the role of 

government policies and regulations in promoting m-

commerce adoption in India. The Indian government has 

been proactive in introducing initiatives like Digital India 

that aim to increase digital literacy and promote e-

transactions.  

 

Findings 

The study conducted on the role of government policies and 

regulations in promoting m-commerce adoption in India has 

revealed some interesting results. The current scenario of m-

commerce in India is rapidly growing, with more and more 

people using their smart phones for online transactions. 

However, the overall adoption rate and usage remain 

relatively low compared to other countries. One of the key 

findings of this study was that government policies play a 

crucial role in influencing consumer behavior towards m-

commerce.  

 

There are following findings on this study 

▪ Government policies and regulations have played a 

crucial role in promoting m-commerce adoption in 

India.  

▪ The Indian government has introduced various 

initiatives such as Digital India and Make in India to 

boost the growth of m-commerce.  

▪ Eased foreign direct investment (FDI) norms have 

encouraged international players to invest in the Indian 

mobile commerce market.  

▪ The Reserve Bank of India's decision to introduce 

mobile wallet licenses has given a significant push to 

m-commerce adoption.  

▪ Streamlined tax policies for digital transactions have 

made it more convenient and attractive for consumers 

to use m-commerce platforms.  

▪ The implementation of Aadhaar-based e-KYC (Know 

Your Customer) has simplified the process of 

authenticating users, thereby increasing their trust in m-

commerce services.  

▪ Another significant finding was related to telecom 

policy reforms, which enabled easier access to 

smartphones and data connectivity at affordable prices, 

thus fueling m-commerce growth.  

▪ M-commerce regulations focusing on data protection 

are essential for building customer trust and ensuring 

security against potential cyber threats were identified 

as critical factors driving adoption rates.  

 

Suggestions 

M-commerce, or mobile commerce, refers to the buying and 

selling of goods and services through a mobile device. With 

the increasing use of smartphones and internet connectivity 

in India, m-commerce has emerged as a popular mode of 

conducting business transactions. However, the adoption 

rate of m-commerce among Indian consumers is still 

relatively low compared to other countries. In order to boost 

m-commerce adoption in India, it is essential for the 

government to play an active role by implementing 

appropriate policies and regulations.  

 

There are following suggestions on this study 

▪ Conduct a comprehensive review of existing 

government policies and regulations related to m-

commerce in India.  
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▪ Identify any potential gaps or barriers that may be 

hindering the adoption of m-commerce.  

▪ Engage with stakeholders, including consumers, 

businesses, and industry experts to gather their 

perspectives on government policies and regulations.  

▪ Encourage collaboration between various government 

departments responsible for formulating policies related 

to e-commerce, telecom, and finance, among others.  

▪ Create a regulatory framework specifically tailored 

towards promoting m-commerce adoption in India.  

▪ Consider providing financial incentives or tax breaks 

for businesses that integrate m-commerce into their 

operations.  

▪ Simplify the processes involved in obtaining necessary 

licenses and permits for setting up an e-commerce 

business.  

▪ Assess the level of security provided by current data 

protection laws for consumers engaging in mobile 

transactions.  

▪ Propose measures to simplify tax regulations for m-

commerce activities, especially for small-scale 

businesses.  

 

Conclusion 

In conclusion, this study highlights the significant role that 

government policies and regulations play in promoting m-

commerce adoption in India. With the rapid growth of 

internet penetration and Smartphone usage, there is a huge 

potential for the expansion of m-commerce in India. 

However, without proper government support and favorable 

regulatory environment, this potential may not be fully 

realized. Based on our analysis, it is evident that successful 

implementation of policies such as Digital India initiative 

and measures to improve digital infrastructure have played a 

crucial role in driving m-commerce adoption. Additionally, 

regulatory frameworks like e-payment guidelines and data 

privacy laws have also been instrumental in creating a safe 

and secure environment for conducting mobile transactions. 

It is important for the Indian government to continue their 

efforts towards developing a robust digital ecosystem which 

will further enhance confidence among consumers towards 

using mobile devices for making online purchases.  

 

Limitations of Study 

Despite the valuable insights provided by this study, there 

are several limitations that need to be acknowledged. 

Firstly, this study was limited to a specific geographical area 

- India. As such, the findings may not be applicable in other 

countries with different cultural, economic and regulatory 

environments. Therefore, caution should be exercised when 

generalizing the results of this study to other contexts. 

Secondly, due to time and resource constraints, only a small 

sample size was used for data collection. This may have 

impacted the representativeness of the sample and could 

potentially limit the transferability of the findings to larger 

populations. Thirdly, given that m-commerce is a rapidly 

evolving field, there may already be changes in government 

policies and regulations since the data was collected for this 

study.  

 

Further Research 

In recent years, India has experienced a significant growth 

in mobile commerce (m-commerce) with the increasing use 

of smart phones and internet penetration. However, despite 

its potential to revolutionize the retail industry and boost 

economic growth, m-commerce adoption in India is still 

relatively low compared to other countries. One of the main 

reasons for this slow adoption rate is the lack of proper 

government policies and regulations that can support and 

promote the development of m-commerce in the country. 

While there have been some initiatives taken by the Indian 

government such as Digital India campaign and 

demonetization, more needs to be done to fully harness the 

potential of m-commerce. For instance, one major challenge 

faced by m-commerce businesses is inadequate 

infrastructure such as poor network coverage and slow 

internet speed.  
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